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MARKET RESOURCES ATTRACTED BY THE AUDIOVISUAL A | G
SECTORINITALY 2018 — 2024 / SUM OF ALL MEDIA

(€blat current values)

3k The national audiovisual sector has experienced 3k Overall, market resources attracted by audiovisual offerings
significant growth in 2024 (+9% over the previous year). across all platforms reach €16.3 billion, bringing the compound
This unprecedented growth is due not only to the continued annual growth rate (CAGR) for the period 2018-2024 to 4.6%.

and steady expansion of the Online Video sector but also

to the excellent performance of linear TV.
+9%

— "

14.9
13.9 14.3

CAGR: 4.6%




MARKET RESOURCES ATTRACTED BY THE AUDIOVISUAL A | e
SECTORINITALY AND GROSS DOMESTIC PRODUCT:
2018 — 2024 (in % of current values)

>:< The audiovisual sector (hereby estimated on the gross >:< Between 2023 and 2024, the audiovisual sector has significantly
resources attracted by the offer to the end user) accounts outpaced the national GDP growth rate in terms of annual growth.
for approximately 0./3% of the National Gross Domestic
Product (GDP) (average value between 2018 and 2024).

ANNUAL GROWTH
RATE AUDIOVISUA 10.3%

L SECTOR

8.4%

PIL

Lo 2.9%

2018 2019 2020 2021 2022 2023 2024

-7.4%



MARKET RESOURCES ATTRACTED BY THE AUDIOVISUAL AN | S
SECTOR INITALY / BREAKDOWN BY MEDIUM:
2018 — 2024 (em)

o In 2024, linear television remained the leadlﬂg audiovisual It is |mpor‘tan‘t to note that television Opera‘tors
1~ medium, with a 52% share of the total sector (including video earn a portion of the revenues attributed to the
games). Considering the increasingly homogeneous and Online Video segment.

integrated segment of Network Audiovisuals alone — which
encompasses both free and paid TV offerings and online video
offerings (also free and paid, in both long and short formats)
— linear TV accounts for 61% of the total (€13.915 million).
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EXHIBITION
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GROWTH RATE 2028-2024 OF THE DIFFERENT MEDIA AN | S
IN THE AUDIOVISUAL SECTOR IN ITALY (%)

S,

>R TVisrecording significant growth (mainly driven by
a surge in advertising investments), while Online Video
(both free and paid, i.e., the set of SVoD, TVoD, EST,
and AVoD services) has kept a double-digit growth
rate, as for years.

11%
>:< Exhibition is the only medium that did not record
growth in terms of resources attracted in 2024
compared to the previous year.
0%
\ /
MOVIE

LINEAR TV ONLINE VIDEOS THEATERS VIDEOGAMES



TOTAL PRODUCTION COST AN |

AUDIOVISIVI

OF ITALIAN ORIGINAL AUDIOVISUAL WORKS
FOR MOVIE THEATERS, TV, AND VOD (emand %)

S Year 2024 marks further growth (+10%) in the overall Sk The 2024 growth is in line with the compound average

production cost of Italian Original works for Theatrical growth rate (CAGR) of the 2018 — 2020 period. (+10,3%)
(Movies), TV, and VoD, across all scripted genres (Fiction,

Documentaries, and Animation) and unscripted genres
(Entertainment, in-depth programs, talk shows, magazines,

etc.).
+ 1(1%’___\
7 2,165
1,977
1,791 —Q
1,580 —
A . 1,335 @
__________________ -
------------- CAGR: 10.3%
2018 2019 2020 2021 2022 2023 50946
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PRODUCTION COST OF "ITALIAN ORIGINAL" AN |
AUDIOVISUAL WORKS FOR MOVIE THEATERS,
TV, AND VOD (em)

3k The sum of scripted and unscripted works for TV and VOD
totals a production cost of €1.328m, up 4% from 2023.

3¢ Investments in theatrical productions (€83/m in 2024, +19% in 2,165
2023) contributed substantially to this growth, while TV and —
VoD productions have remained stable or showed minimal SCRIPTED (FICTION,
growth. DOCUMENTARIES,
ANIMAZIONE)
938 TV+VOD
1.200 896 €1.328m
UNSCRIPTED

(ENTERTAINMENT,
TALK SHOWS,
OTHER GENRES)

2018 2019 2020 2021 2022 2023 2024e




PRODUCTION COSTS OF "ITALIAN ORIGINAL" A\ | SR
TV & VOD WORKS / BREAKDOWN BY GENRE (emand %)

>:< With €238m in total production costs, the scripted video-television
sector is the largest production area in terms of size, also characterized
by a significant average annual growth rate (CAGR: +11%).

DOCUMENTARIES

ANIMATION

SCRIPTED
€938m

FICTION

SCRIPTED
€498m

UNSCRIPTED
(entertainment,

talk shows,
other genres)

2018 2019 2020 2021 2022 2023 2024e




PRODUCTION COSTS OF FICTIONAL SERIES & FILMS AN |
FOR TV & VOD ( €m an d %> SERIE  FILM + INTRATTENIMENTO + DOC + ANIMAZIONE

3k In 2024, the production of fiction works (series and films)
for TV and VoD recorded further growth, reaching €/83
million, an increase of 13% compared to the previous year.

440

467

519

sk Overall, between 2018 and 2024, the Fiction segment
has increased at a compound annual growth rate (CAGR) of 10%.

783

683 696

582

2018

2019

2020

2021 2022 2023 2024e



PRODUCTION BUDGET BREAKDOWN FOR TV & VOD N
FICTION WORKS FOR 2023 AND 2024

3¢ TV &VoD investments are the primary source of production
budget, followed by public contributions (largely tax credits)
and other contributions (investments by independent producers,
guaranteed minimums, contributions from foreign producers).

783

696 OTHER (minimum
131 guarantee, foreign
producers &
operators, etc.)

SMAV INVESTMENTS

(TV & VoD operators)

PUBLIC GRANTS —
PRIMARILY TAX
CREDIT

2023 2024

11



TITLES & HOURS VOLUME, AND HOURLY PRODUCTION A | G

FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

COSTINTHE 2023 & 2024 FICTION GENRE

>:< Overall, between 2023 and 2024, TV & VoD fiction
production remained stable, not only in terms of volume
(budget, hours, number of works produced) but also €1,652m €1,654m
in terms of hourly cost, which is around €1.6m, double )
the hourly cost recorded in 201/ and equal to €0.8m.

AVERAGE
HOURLY

PRODUCTION
COST

2023 2024 2023 2024



A NEW ERAIN THE PRODUCTION
OF ITALIAN ORIGINAL TITLES

3K The growing demand and tax credit (the
two factors that have mainly contributed
to the significant volume increase in recent
years) shall not have the same sprawling Mu?tirsr“’;t:njw
effect on the sector in the future. (Satellite, Digital

Terrestrial)

Within the market consolidation context,
a greater selection of projects and a focus
on product quality and its potential

Growth of

VoD offers

ASSOCIAZIONE
\I7e PRODUTTORI
AUDIOVISIVI

SERIE * FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

STEP 3

-----.-lnlllll"" Market

consolidation
and focus
on quality

for cross-border circulation are 2006

I_ Expanding demand for titles
to be eXpeCted' from linear FTA and Pay channels

2015 — 2017

"DEMAND DRIVEN"
MARKET

[
L

2024 — 2025

_I | Increase in demand for titles I | Title demand stops growing I

from non-linear services at high rates and stabilizes.

“PRODUCT DRIVEN"
MARKET

| Greater competition for the Intellectual Property | |_ POSLlBics

and the quality of titles produced

of international
"'vocations"

I— Growth of high-budget titles J
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THE AID SYSTEM SUPPORTS AN | i
THE TRANSITION TO THE NEW MARKET

“DEMAND DRIVEN” ’ “PRODUCT DRIVEN”
MARKET MARKET

The aid system supports The aid system supports The aid system supports indies
the increase in demand quality vocation

g 2024

v

v v v

And in some cases—albeit Definition of new rules and Greater producer rights
limited—it allows greater rigor/control in ownership
the proliferation assignments

of titles with little
or no connection to market
opportunities.



BASIC REQUIREMENTS AP\ |

Companies operating in the production sector
need an aid system strongly characterized
by basic requirements:

4 )
@ @ GREATER PRODUCTION
_} EFFICIENCY,
COST CONTROL,
REDUCED FINANCIAL
RIGOUR/ SPEED & Quantitative BURDEN
PREDICTABLE N of assignments EFFECTIVENESS
volumes, & disbursements on the production
timescales, in line with the /distribution system
rules/procedure actual production/
s, etc. distribution
schedule GREATER COMPETITIVE
STRENGTH ALSO
ON FOREIGN MARKETS




THE ROLE OF THE PUBLIC OPERATOR:
BASTION OF THE DOMESTIC PRODUCTION

The public service operator (PSM-Public Service Media) is by far
the largest investor in the production of "ltalian Original" titles,
with an annual commissioning commitment worth approximately
a quarter of the total national production (all genres).

>:< In addition to an extremely low radio and TV license fee
(@among the lowest in Europe), Italy holds another record:
the state’s withholding from the gross license fee revenue
(users' outlay for the specific tax) is the highest in Europe.

>:< In strategic genres such as Fiction, Animation, and Documentaries,
the budget available to the PSM operator has not increased
for nearly a decade, despite the new challenges arising from
the rise of global platforms.

ASSOCIAZIONE
AV VA PRODUTTORI
AUDIOVISIVI
S

ERIE * FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

3k Revenues of public service operators
(PSM) Values in €m

10.327
)

6.197

)

3.355
2736 5355

N VAR < . [ }
DEU GBR FRA ITA ESP
122 92 49 46 49

| 1

Per capita values (€)



TRENDS AND STRATEGIC ALERTS AN | i
IN THE AUDIOVISUAL PRODUCTION INDUSTRY @

DEVELOPMENT
OF UNSCRIPTED
. S : - Br OFFERINGS
3K The growing integration between linear ar7d non lmgar IN THE NON-LINEAR
offerings (both long-form and short-form) is also having a FIELD (SVOD / AVOD)
progressive impact on the upstream segments of the
audiovisual supply chain (concept/production). @
3K Non-linear operators are increasingly "crossing the LINEAR
border" into unscripted genres, opening a new TRANSFER OF TALENT
- TIprect BenTes, ObSie THE RISE OF THE FROM VIDEO-SHARING
challenging terrain for traditional broadcasters. SHORT-FORM GENRE PLATFORMS TO
AND THE IMPACT OF Al TV/VOD PLATFORMS

(SCRIPTED/UNSCRIPTED) (and viceversa)

3K The growing power of short-form publishing NON-LINEAR
(Instagram, TikTok, etc.) is opening new creative

and economic opportunities for production
operators, as well.
NEW FORMS
OF BRANDED
CONTENT/INFLUENCER

MARKETING/ADV
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MERGERS, ACQUISITIONS, AND CONSOLIDATIONS
IN THE AUDIOVISUAL PRODUCTION SECTOR

s,
/l\

s,
/l\

The decade from 2015 to 2024 was marked

by numerous mergers, acquisitions, and consolidations,
including cross-border mergers of production

and audiovisual companies. This process has radically
transformed the sector, establishing larger
companies/groups, often foreign-controlled.

This trend is now in the process of stabilizing.

Number of M&As involving

domestic production companies
9

2015 — 2017 2018 — 2020 2021 — 2023 2024 — 2025

LEONE

FILM GROUP

FREMANTLEMEDIA@‘-

LOtus

®— 2015

2016

I
A |
%&]‘ﬂ 8
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B
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STUDIOS
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MERGERS, ACQUISITIONS, AND CONSOLIDATIONS

IN THE AUDIOVISUAL PRODUCTION SECTOR

wil_t;l buncln

B
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FREMANTLEMEDM@'

WILD BUNCH AG + FREMANTLEMEDIA ’
Banijay —~—
MEDIAWAN emREE Group 50% EAE_E
U ! - PICTURES from 70% to 100%
| BIM Distribuzione | . ASACHA
& Riccardo Russo i L'officina Srl * 100% i
72% establish ’ «Che tempo che fa») ; -
Bim Produzione —l EndemolShine ( P ! \I_U>/(/ v (M Stand by me \ y
Group V4 ‘\ H"z we tell stories ‘LUX/
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QOD!JM ®Emﬂmunu G ascentfilrf% Blu@Yazmine 7 Pl CO MEDIA e \
I | () oaxrree cattleya . PIPERFILM
B saniay INDIANA OUR
B Kids & Family FILMS
Cattleya Producciones is born
AIM .marke‘l( ASACHA (Spain)
. quotation Italian
5 Stock Exchange
" 100%
g @i MoviMenti Enters wih S1%
° in the new
()M Stand by me w - Production
tell stories acquires 12% of company
EE e STUDIOS SCBe VA Piperfilm
2 PICOMEDIA VUELTA
.l‘ GROUP
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124,185 PEOPLE INVOLVED AN | s
IN AUDIOVISUAL ACTIVITIES

| ) N
i SELF-EMPLOYED EMPLOYEES
; WORKERS
; EXPRESSED IN LEEEy
! "HEADSCOUNTS”
i 55,816
L5
- _/ ENTREPENEURS
4 N[ 3 ) 2806
MANAGING DIRECTORS —
14,600
Ex-Enpals employees
, outside the perimeter
4135
(S VAN 2N J J




4,747 WOMEN IN TOP MANAGEMENT: A\ |
28.7% OF THE TOTAL

3k The female share has grown almost imperceptibly compared to 2023. The gender ratio has remained essentially stable,
but in the audiovisual sector the male prevalence is higher than average: for every female entrepreneur, there are 2.5 male entrepreneurs,
compared to an average ratio of 2.3. This share is mainly due to female capital shareholders (31.0%) and even more to female
non-capital shareholders (34.5%), while the value drops dramatically for female business owners (406 in total, where the share
of men and women combined is 14.5%).

30,0
Female presence —
. . . 280 30,6
in the audiovisual sector 4 —
: 28,7
and in the overall market 26,0 :
O
Year 2024 (% values) 240
22,0
20,0
18,0
16,0
_ 145 N . N J
WOMEN ENTREPRENEURS AUDIOVISUAL OVERALL INDUSTRIAL

IN THE AUDIOVISUAL SECTOR SECTOR MARKET



TOP MANAGEMENT AND OWNERSHIP OF THE AUDIOVISUAL /\9\ \

COREBY PRODUCTION SECTOR
Year 2024 (absolute value and %)

>:< In the productiom segment, women’s share is On[y DO 7%, :
For business owners, the figure drops to 13.8%, '
the lowest within the supply chain.

f SECTORS ABSOLUTE VALUE I % ]

9 WOMEN I MEN I TOTAL IWO.MENI MEN I TOTAL ]

C C N Y N Y Y N
5911 Theatrical, video & TV production activities 3,222 8,829 12,061 26.7 /3.3 100.0
5912 Theatrical, video & TV post-production activities 293 847 1.140 25.0 /4.3 100.0
5913 Theatrical, video & TV distribution activities 164 333 497 33.0 67.0 100.0
5914 Exhibition 812 1.256 2.068 39.3 60.7 100.0
6020 Tv programming & broadcasting activities 256 556 812 31.9 68.5 100.0

Y Y

N\ I\ N I\ N\ %
TOTAL AUDIOVISUAL CORE I 4,747 I 11,821 I 16,568 I 28.7 I 71.3 1100.0]

OVERALL INDUSTRIAL MARKET 12,533,15915,748,77518,281 ,934I 30.6 69.4 I 100.0




UNDER-35 TOP MANAGEMENT AND CORE OWNERSHIP
DEMOGRAPHICS IN THE AUDIOVISUAL INDUSTRY:

BREAKDOWN BY SECTORS
Year 2024 (%)

Sk In 2024, the share of under-35 female entrepreneurs in the audiovisual core sector stood at 9.7%, a slight decline from 9.9% in 2023,

M ‘
SERIE * FILM « INTRATTENIMI

ASSOCIAZIONE
PRODUTTORI
AUDIOVISIVI

The figure remains close to that of male under-35 entrepreneurs (10.6%) and to the sector's overall average (10.3%), indicating stability among
young female entrepreneurs. The data, limited to 406 business owners, is striking: 29.1% are under 35.

20.0

16.0

12.0

8.0

4.0

0.0

() womeN () men

Q TOTAL

171 447
154 —/——~
S
11.1 11.5 114 10.6 10.3
Y ) 9.4 Q7
. —_—
) )
6.3
4.9
3.9
% 36 3.7 3.7
5911 5912 5913 5914 6020 TOTAL
FILM, VIDEO, & TV FILM, VIDEO, FILM, VIDEO, & TV EXHIBITION TV PROGRAMMING &
AUDIOVISUAL
PRODUCTION ACTIVITIES & TV POST-PRODUCTION DISTRIBUTION ACTIVITIES BROADCASTING ACTIVITIES
ACTIVITIES CORE



REGIONAL ANALYSIS OF WOMEN IN LEADERSHIP ROLES
WITHIN THE ITALIAN AUDIOVISUAL INDUSTRY

Year 2024 (%)

/l\

sk Lazio maintains its position as the primary hub for female
audiovisual entrepreneurs in 2024, The region significantly
exceeds the national average, registering a 19./% share
of female business owners in the sector, notably higher
than the Italian average of 14.5%.

20.5
A
274
? ;
26.9 <€ :
27.0 <«
26.9 +=
274 < W .4
239 rrreeeeent
............ H
32.4
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SEASON ANALY SIS
*2024 — 2025

September 1, 2024 — May 31, 2025
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Network dynamics in growth thanks to the impact

of independent production
Title dynamics over the last five years:

-3% +8% T

-——— ) -

616 741 /18 778 822
\ / \ / \ / \ /
2020 2021 2022 2023 2024 2025
LnTV Hourly volume over the last five years:
+3%

+1%

— - —

2020 2021 2022 2023 2025

2024

UM
/l\

OTT entertainment hours down

AN

ASSOCIAZIONE
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OTT Titledynamics over the last five years: +18%
+9% -9%

F18% -~ AN

A ) 7
e ’ T
4
4
4
74 88 96 87 87
\ / \ / \ y, /
2020 2021 2022 2023 2024 2025
OTT Hou rly volume over the last five years: -42%
() 28%
\
\
'\
\
\
\
\
N\
~ -— -
443 318
\ 2 —_—
2020 2021 2022 2023 2024 2025
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SERIE * FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

SVOD

Amazon Prime Video, Disney+, Netflix, Now, Paramount+, Timvision.

Title dynamics over the five years: Hourly volume over the five years:
+37%
0o +33% -73%
+71% ) TSNl 9% -
7 s s ~
— // 53 e e R —
7
48”7 48 48 -~
L7 +42% =
//
// N
// . 37 \ +12%
—4 "24% \ -32% )
/‘ \cn//
28 28
21
75
2020 2021 2022 2023 2024 2025 2020 2021 2022 2023 2024 2025
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INTERNATIONAL FORMATS:
TITLES ARE STABLE, HOURS ARE GROWING

Titles

(=) Sky Uno & Italiat:
- The two channels with the greatest impact
:  of format on the total unscripted hours

ASSOCIAZIONE
AV VA PRODUTTORI
AUDIOVISIVI

SERIE * FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

Hours compared to the original
unscripted production «
16% Nove [ 266 ]
(+9%)

Sky Uno [ 173 ]  85%

Italia 1 [ 1638 | | 77%

Realtime [ 152 | Hours(_]

-
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1l INTRATTENI

/‘9’\ ‘
SERIE * FILM

increasing dependence on other European contexts — Netherlands, France, Belgium

Adaptations from US products outnumber those from the UK,

INTERNATIONAL FORMATS

1%
6%

Italian formats
always residual

Anglo-Saxon
formats fall
Below half

N
o
N

13%

USA

UK
Holland
France
Spain
Belgium
Japan
Argentina
Denmark



FOCUS ON INDIE PRODUCTIONS AN | G

SERIE * FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

N ([ N N
[Network ] Studio-based VS
S _ _ Non Studio-based
Generalist Multichannel
Titles Titles Total production
INT INT INT NON-SB
(52%) (29%) (36%) (68%)
EST EST EST B
(48%) (71%) (64%) (32%)
Hours Hours Indie productions only
INT INT INT
(66%) 1106 (37%) 102 (44%) N(O72’;/~°35
9734 ’
EST 1844 EST 128 EST
(34%) (63%) (56%) (234@ |
Season 2023 — 2024 / Total networks Season 2023 — 2024 / OCT \_ -/
TITLES: 43% — 57% / HOURS: 63% — 37% TITLES: 35% — 65%
\ /| HOURS: 31% — 69%

- J




FOCUS ON INDIE PRODUCTION: A7\ | G

AUDIOVISIVI

MARKET FRAGMENTATION & ITALIAN CULTURAL IDENTITY

/ Of the 263 monitored production entities, 64% of the titles are made \
3 out of 4 produce only one product. by indies with 1to 4 titles
in the season
2/4 TITLES . The "big nine"
(18%) 0 el R — more originality
than format
; YOTITLES ¢ 3 7% adaptations
(2% 449
10+ TITLES PRODUZIONI .
( 4%) 138 29%
R =

\_ /

NATIVE prod.
3K The total number of productions does not match the number (74%)

of titles associated with the production companies' categories, :
ecause multiple players can be associated with the same title. from FORMATS

(26%)

33



BRANDED ENTERTAINMENT: 6% OF TOTAL,

INCREASING COMPARED TO THREE YEARS AGO
(Mediaset the most active, AV/Media the most represented)

2021 — 2022

2022 — 2023

6%
BE (44 TITLES)

+33% compared to

2021 — 2022

2023 — 2024

2024 — 2025

ASSOCIAZIONE
AV VA PRODUTTORI
AUDIOVISIVI
SERIE « . .

IE « FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

Network groups
@ MEDIASET
O RAl
O WARNER BROS Discovery
O CAIRO Communications
O sKY
@ AMAZON

Genres

[] ENTERTAINMENT
[ ] FACTUAL

[ INFOTAINMENT
B MAGAZINE

] T.R.D.

[] pocs

2% )
I 27%

J

2% )

(o)







ITALIAN SCRIPTED ORIGINAL CONTENT A | G
PROGRAMMING IN DECREASE

Both linear and OTT platforms are focusing on fewer original titles compared to previous seasons.

TITLES: 98
(-24% vs season 23/24)

FREE-TO-AIR: 60.2%

LnTV TITLES: 65 (-22%)
82 83

65

\_ A\

21/22 22/23 23/24 24/25

OTT TITLES: 28 (-30%)

41 40

33 08

21/22 22/23 23/24 24/25

AUDIOVISIVI

IE « FILM « INTRATTENIMENTO + DOC * ANIMAZIONE

HOURS: 6568
(-12% vs season 23/24)

FREE-TO-AIR: 78.2%

L AVOD
¥ 3.0%

LnTV HOURS: 568 (-9%) OTT HOURS: 95 (-27%)

616

04 115 130

21/22 22/23 23/24 24/25 21/22 22/23 23/24 24/25
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BROADCASTING BECOMING STABLE
AFTER PEAK SEASONS

Both linear and OTT publishers are focusing on fewer original titles compared to previous seasons.

Original scripted titles broadcast (first runs)

Mostly movies and children's products are declining,
while TV series remain on the rise in prime time (up /%

in hours) despite the decrease in titles.

.
P
.

.
e,
"
LN
LN
L

m ......... I o [—
o e 31 i
! ! 27 :
23 | : |
! 19 ! 15
| | | )
! 8 ! :<S
3 i 2 3
21/22  22/23 23/24  24/25
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Season 2024 — 2025 breakdown by genres

\TTENIMENTO + DOC * ANIMAZIONE

SERIES ( [ Lveorr ) )
[ MOVIES |
TITLES HOURS TITLES HOURS
16 24
Y, 2,
60% TOTAL 84% TOTAL L 17% TOTAL 4% TOTAL )
( [pbocs—DrRamA ] ) [ KIDS & h
| EARLY TEENS |
TITLES HOURS TITLES HOURS
3 6 72
18
S 3% TOTAL 1% TOTAL ) U 19% TOTAL 11% TOTAL )




INDIE PRODUCTION COMPANIES: e NE

NUMBER OF MONITORED SAMPLES DECREASING

73 monitored indies
3K The independent production market experienced a significant (-22%)

contraction in the number of active players this season (-22%),
with most (6/%) involved in only a single production title.

67%
Players with 7% Players with
>3 titles: 5 26% 1 title: 49
Players with Participating in
2 — 3 titles: 19 41 production tasks
Participating in 21% Participating in
24 production tasks 49 production tasks
36%

“The number of production 43%
participations does not correspond
to the number of unique titles, 114 production
as multiple players can be associated participations

with the same title (co-productions). > for 93 titles*



FICTION RATINGS: THE STRENGTH

OF RENEWALS & PERIOD MINISERIES
Top 20 of the season in Average Minute Rating (AMR )

QNOVITA Q RINNOVO

Il conte di Montecristo

Mina Settembre (st. 3)

Imma Tataranni — sostituto procuratore (st. 4)
Don Matteo (st. 14)

Un passo dal Cielo (st. 8)

Leopardi — Il poeta dell'infinito

Costanza

Che dio ci aiuti (st. 8)

Belcanto

| casi di Teresa Battaglia — Ninfa dormiente (st. 2)
Libera

L'Amica Geniale (st. 4)

Gerri

Mike

Kostas

Vincenzo Malinconico, avvocato (st, 2)
Brennero

Black Out — Le verita nascoste (st, 2)

Miss Fallaci

Tutto quello che ho
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5,347,000
4,463,000
4,250,000
4,123,000
4,122,000
3,888,000
3,828,000
3,732,000
3,651,000
3,426,000
3,348,000
3,329,000
3,156,000
3,123,000
2,986,000
2,933,000
2,779,000
2,722,000
2,568,000
2,631,000
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Movie Magic Infernafional
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THE «FIRST DIGITAL» CASE:
MARE FUORI (Season 5)

~” PICOMEDIA

AMR TOTAL
(LINEAR TV) AUDIENCE
832,000 5,160,865
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INTERNATIONAL CO-PRODUCTIONS:
ANIMATION & PERIOD DRAMAS

3K International co-productions remain a significant component
of the offering, albeit in slightly fewer numbers. Animated content
for Kids & Early Teens remains stable, while period dramas gain
ground, being the most represented genre in serial co-productions.
France remains the favorite partner.

[FOREIGN COUNTRIES INVOLVED IN PRODUCTION BY NUMBER OF TITLES]

France
Germany
UK

Ireland
USA
Singapore
Spain
India
Luxemburg
Canada
Belgium
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% OF INTERNATIONAL CO-PRODUCTIONS
ON THE TOTAL OF SCRIPTED CONTENT

17% 13%
(16) (88)






THE AVMS DOC OFFER REMAINS STABLE

/l\

s'¢ Compared to 2023/24: +4 titles, but the hours

of programming remain nearly unaffected.

Linear TV offeris in decline. while OTT is recovering.

Titles: 223 (+2% vs season 23/24)

- Y Na )
SKY
17.9%
RAI
48.9% L
| U!
\ \4
AMAZON WBD | RETE BLU
6.3% 49% 4.5%

MEDIASET
1.7%

CAIRO COMM.

4.6%

NETFLIX
0.9%

DISNEY
0.4%
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The research sample considers only original documentaries
that were titled as distinct shows within their programming
or catalogues and were broadcast as first runs by networks
and OTT platforms during the 2023 /24 season.

Hours: 401(-1% vs season 23/24)

e N (O N )\
SKY MEDIASET
17.1% 10.2%
RAI R
45.4% g ) | AMAZON
p 2 4.9%
WBD . RETEBLU
18.2% O  4.8%
\ AN Y,
T NETFLIX
CAIRO COMM. | DISNEY 1.1%
3.1% 0.1%
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LnTV titles: 183 LnTV hours: 463 334
442 —
-3% — -5%
351
. 334
)
200
183 [ﬁl 183
2021 — 2022 2022 — 2023 2023 — 2024 2024 — 2025 2021 — 2022 2022 — 2023 2023 — 2024 2024 — 2025
OTT
OTT titles: OTT hours:
40 67
+33% +26%
93 92
53 67
34 m 30 [ ]
2021 — 2022 2022 — 2023 2023 — 2024 2024 — 2025 2021 — 2022 2022 — 2023 2023 — 2024 2024 — 2025



DOCUMENTARY PRODUCTION MODEL: AN | s
INDIES ARE GROWING AGAIN

Titles & Hours
N
“1~ In the previous season, the ratio of outsourced to in-house TITLES [ }[ 78% }
production was /2% to 28% in terms of titles and 68% to 32%
in terms of hours. Independent production is thus increasing Outsourced
while in-house production is decreasing. The number HOURS [ }[ 74% }
of producers is also on the rise (+1/%).
ACTIVEINDIES
3
\ O 1TITLES 85% 3K Compared to the previous year, outsourced production
@ FROM2TO3 13% has increased by 10% (titles) and 9% (hours), while in-house
O TITLES 2% production has decreased by -19% (titles) and -21% (hours).
The monitored production companies in 2024/25 were 159,
+3TITLES 23 more than the previous year (+1/%).

OUTSOURCED PRODUCT'ONS |NOREA8E IN TlTLES AND HOURLY In-house production: fully realized by broadcasters or OTTs
Outsourced production: commissioned to or co-produced with

VOLUME, AS WELL AS THE NUMBER OF INDIES INVOLVED. Qutsourced production: commissions
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AMONG THE MAIN TOPICS, CURRENT EVENTS: AN | s
SPORTS, TRAVEL, AND TRUE CRIME ON THE GROWTH

>:< Documentaries on current affairs and society dominate, while those on entertainment, history, and art decline.
Titles focusing on travel, sports, and true crime are on the rise, though still in the minority.

HOURS ( ) ( 14% ) ( 13% @ ( 8% ) 9% (4% )(3%) (3%
TITLES ( ) ( 19% ) ( 15% ) EEIAD G (7% (7% ) (5% ) (5% ) (4%)
«c D 4 ) 4 )
ENTERTAINMENT, HISTORICAL ART SPORT
CINEMA & MUSIC
Titles: 42 (-7%) Titles: 33 (-11%) Titles: 22 (-27%) Titles: 17 (+31%)
Hours: 56 (-31%) Hours: 53 (-5%) Hours: 24 (-34%) Hours: 27 (+42%)
(Nanni Ricordi: L'uomo (Le grandi battaglie (Proserpina e le altre) (Trentatré)
che invento i dischi) di Roma)
(U ) - J (S J
C ) 4 ) 4 )
TRAVEL TRUE CRIME SCIENCE & NATURE RELIGION
MEDICINE
Titles: 16 (+23%) Titles: 15 (+36%) Titles: 12 (+33%) Titles: 11 (+38%) Titles: 10 (-29%)
Hours: 33 (+43%) Hours: 36 (+6%) Hours: 17 (-9%) Hours: 13 (-23%) Hours: 14 (-27%)
(Sulle orme del K2) (/Mauro ARSI, (La ricetta (Ragazze (Simboli del sacro)
'uomo che voleva : .
della lunga vita) di montagna)

Y ) Y cambiare il mondo) ) Y D Y ) Y )




MORE AND MORE ORIGINAL CONTENT, A\ | iz
\X/HILE REN E\X/ AL 8 DR OP SERIE - FLM - INTRATTENIMENTO - DOC - ANIMAZIONE

3¢ Original content is increasing across both platforms (networks & OT'Ts), particularly in terms of titles: last year, the ratio was /0%
original vs 30% renewals in terms of hours, while in terms of titles, the percentage of new content stood at 88%. Renewals have

dropped from 2/ to 20 (-9% hours).

TITLES HOURS
o /1%
91% ORIGINAL
ORIGINAL
9% 29%
RENEWALS RENEWALS
NETWORKS A 9% NETWORKS [ 72% I 28% }

oTT 88% oTT [ 71%1 29% }

0% 10% 20% 30% 40% 50% 60% 70% 80% Q0% 100% 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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FOCUS ON: KIDS T
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THE PROGRAMMING OF ORIGINAL KIDS
CONTENT BY PLATFORMS

Raiis the most active for titles and hours

(O sonasea () peacostivi @) rai () WARNERBROS. DISCOVERY

More than half the hours come from the unscripted macro—gejnre

ADVANCED TV
TITLES: 33
~
12%
J
D (O D
9% 3%
AN Y,
GENRES
(" R N\
ANIMATION SCRIPTED UNSCRIPTED
36% LIVE 48%
ACTION
15%
N\ \§ J J
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HOURS: 157
\ 4
2%
o
AT
30% 2%
U
GENRES
N )
ANIMATION SCRIPTED UNSCRIPTED
32% LIVE 57%
ACTION
11%
N\ 0 J
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